
 
 

TRED 2010 
Tred – the trade magazine for the shoe fashion branch. TRED has become an important trade 
magazine for it’s core readership in the Netherlands and in Belgium. TRED is characterized by its 
readers as being fashionable, offensive and commercial, - this is the distinction you want to be 
associated with! 
 
Readers: 
The core readership consists of retailers, franchisers, warehouses and dealers within the leather 
goods, travelling items and fashion accessories branch. TRED reaches all levels: buyers, sellers 
and general leaders with decision making powers. Not only in small businesses and franchise 
chains but also in head offices of branches and chain stores. TRED is distributed in the 
Netherlands and the Dutch speaking part of Belgium. 
 
Frequency: 
TRED is published 12 times annually. During the important  fair periods  in spring and in autumn 
the frequency of publication is increased in order to inform you optimally.  In addition to the trade 
magazine, the digital newsletter of TRED is published.  
 
Editorial concept: 
The editorial concept – simply divided into NEWS, FASHION and BUSINESS – is aimed at the 
actual requirements and needs of our core readership. We inform you about the newest 
developments, fashion trends and backgrounds of the shoe fashion branch. 
Now more than ever in an industry marked by changes, TRED remains an important source of 
communication. In order to meet the requirements of our core readership optimally, we constantly 
evaluate the editorial concept. Suggestions concerning topics are analyzed by us and included in 
the editorial concept.  
 
Circulation rate: 
Each publication in our trade magazine receives the maximum attention.  
According to an inquiry of our customers, each edition of TRED is read at least by 4 people and 
furthermore is re-read 3 times. The achieved exposure of our fair editions is: 36.000 contact 
moments. 
 
TRED is one of the fashion trade magazines published by Blauw Media.The other fashion trade 
magazines are: 
- ‘MannenMode’ for the men’s fashion branch; 
- ‘VrouwenMode’ for the women’s fashion branch; 
- ‘KinderMode’ for the children’s fashion branch; 
- ‘Trend Boutique’ for the leather goods, travel items and fashion accessories branch 
 
 
 



PUBLICATION AND CLOSING DATES 2010  
Edition  Publication date*  Copy deadline  Themes/s ubjects    Trade fairs 
 
1  21 January   4 January   early season    Expo Riva Shuh, Riva (16-19 January) 
             Bread & Butter, Berlin (20-22 January)    
  
2  18 February  1 February   children’s shoes    Midec, Paris  
Fair issue Micam       forecast Kids fashion    Vroegkoopdagen, Nieuwegein (8-9February) 
        sports fashion / Young fashion   Junior Inkoopdagen, Nieuwegein (15-16 & 22-23 February) 
             KidCast, Nieuwegein (22-23 Februay)  
             Micam, Milan (2-5 March) 
3  3 March   15 February  fashion forecast (autumn/winter ’10-’11)  ISLN, Nieuwegein (7-9 March) 
Fair issue ISLN       hiking & Trekking (theme)   Shoe Show Brussel 
        comfort (theme) 
4  10 March   22 February  comfort (theme)    GDS, Düsseldorf (12-14 March) 
Fair issue GDS             
5  19 March   1 March   review fairs     Fashion Koopzondag, Nieuwegein (21 March) 
        high segment (theme)    Lineapelle, Bologna (15-17 April)    
          
6  22 April   5 April   shop dressing and shop lightning (theme) 

7  27 May   10 May   automation and cash register systems (theme) Expo Riva Schuh, Riva (12-15 June) 
             Fashion Shoe, Modena 
8  19 August   2 August   children’s shoes    Midec, Paris  
        fashion forecast (kids)    Vroegkoopdagen, Nieuwegein (16-17 August) 
        sports fashion & young fashion   Junior Inkoopdagen, Nieuwegein (23-24 August & 30-31 Aug.) 
        early season    KidCast, Nieuwegein (23-24 August) 
9  1 September  16 August   fashion forecast (spring/summer ’11)  ISLN, Nieuwegein (5-7 September) 
Fair issue ISLN       hiking & trekking (theme)   Shoe Show, Brussel 
10  8 September  23 August   comfort (theme)    GDS, Düsseldorf (10-12 September) 
Fair issue GDS/Micam            Micam, Milan (15-18 September)  
11  24 September  6 September  review fairs     Fashion Koopzondag, Nieuwegein (27 September) 
        high segment (theme)    Lineapelle, Bologna (26-28 October) 
12  beginning of December 15 November  legislation 2011    Expo Riva Schuh, Riva (15-18 January ’11) 
+ Fair Calendar       shop dressing and shop lightning (theme)  Fashion Shoe, Modena  
* Subject to alterations 

CONTACT INFORMATION:       
            
Visit (+ parcel delivery):    Publisher:      Annual subscription:  
Tred / Blauw Media Uitgeverij BV  Henk Louwmans     12 issues of Tred + e-mail newsletter (if the e-mail address is provided) 
Straatweg 28    h.louwmans@blauwmedia.com   The Netherlands:  € 92,24   
3604 BB Maarssen   tel. +31 (0)346 58 24 67    Belgium   € 100,18 
The Netherlands          Other countries:  available on request 
     Advertisements:     Proof edition:  € 9,95 
Post address:    Jauke Louwmans     + delivery charge: € 2,95 
Tred / Blauw Media Uitgeverij BV  j.louwmans@blauwmedia.com     
Postbus 1043    tel. +31 (0)346 58 24 88     
3600 BA Maarssen         Fashion annual subscription:  
The Netherlands    Wendy van Rooijen    12 issues Tred, 4 issues VrouwenMode, 4 issues MannenMode, 
Fax: +31 (0)346 57 60 56   W.vanrooijen@blauwmedia.com   4 issues KinderMode and 6 issues Trend Boutique 
     tel. +31 (0)346 58 24 84    The Netherlands and Belgium: available on request 
Deliverance advertisements:            
tred.advertenties@blauwmedia.com       Subscriptions:   
           abonnementen@blauwmedia.com 
Deliverance (press) information:        tel. +31 (0)346 57 40 40     
tred.redactie@blauwmedia.com              



 
 
PRICES ADVERTISEMENTS / ADVERTORIALS TRED 2010  
 
 

 
format breadth x height in mm  colour 

              (not bleeding)  
 
2 page 470 x 322       € 4.545,- 
 
 
 
 
 
1 page 235 x 322       € 2.840,- 
 
 
 
 
 
½ page A. 118 x 322 (portrait)     € 1.560,- 
 B. 235 x 161 (landscape) 
 
 
 
 
 
¼ page A. 107 x 147 (portrait)     €    860,- 
 B. 51 x 300 (corner position) 
 C. 220 x 72 (landscape) 
 
 
1/8 page A. 51 x 147 (portrait)     €    475,- 
 B. 107 x 72 (landscape) 
 
 
 
 
 
1/16 page 107 x 33      €    260,- 
 
 
 
 

 
Product presentation (excl. costs of photography):  
1 page   € 1.645,- 
½ page   €    875,- 
 
Product photography: 
From € 95,- 
Offers for model and other photography available 
on request. 
 
Surcharge general preferred placing: 15% 
 
Surcharge special preferred placing: 
- Among/next to the company list   20% 

Sizes: 
Printing space  220 x 300 
Type page  235 x 322 
 
Bleeding: 
With bleeding advertisements, please allow 3 mm 
cutting edge for each outer edge of the 
advertisement. 
 
Delivery formats are then: 
2 pages   476 x 328 
1 page   241 x 328 
½ page (portrait)  124 x 328 
½ page (landscape) 241 x 167 
 
* (Tariffs are valid for all reservations made 
 before the end of October 2010) 
 
** (all prices excl. 19% VAT) 

 



 
 
 

PRICES ADVERTISEMENTS / ADVERTORIALS TRED 2010  
 

 
 

   format    breadth x height in mm     colour 
 (not bleeding)    
 
Cover 235 x 322    € 3.545,- 
(* The lay out of the cover will be determined by the publisher) 
 
 
 
 
Back spread cover Inside cover    € 5.680,- 
 (233+228) x 322   
 
 
 
 
 
Inside front cover 235 x 322     € 2.980,- 
 
 
 
 
 
Inside back cover 235 x 322     € 2.980,- 
 
 
 
 
 
Outside back cover 235 x 322     € 3.125,- 
 
 
 
 
 
Internet indicator 107 x 33    €    195,- 
 
 
 

  
   Fair calendar     80   x 50 (single)           €    335,- 
     80   x 115 (double)           €    630,- 
     180 x 50 (double)                                  €    630,- 
 

 
Inserts / attachments / offprint 
service: 
We gladly supply, offer by request. 
 
Studio: 
Tred has a professional studio available 
and can fulfil all your photographic, text 
and advertisement layout requirements. 
 
Sizes: 
Printing space  220 x 300 
Type page  235 x 322 
 
Bleeding: 
With bleeding advertisements, please 
allow 3 mm cutting edge for each outer 
edge of the advertisement. 
 
Delivery formats are then: 
2 pages   476 x 328 
1 page   241 x 328 
½ page (portrait)  124 x 328 
½ page (landscape) 241 x 167 
 
Delivering advertisements: 
Preferably by digital print. 
If the advertisement is not ready for print, 
then we can complete this for you from  
€ 135,- per page 
 
 
* (Tariffs are valid for all reservations 
 made before the end of October 2010) 
 
** (all prices excl. 19% VAT) 
 
 



 
 
 
 

TRED NEWSLETTER 2010 
 
 

The digital newsletter is part of the subscription to Tred and is sent on Monday by e-mail. 
 

 
Publications date 2010 (* Subject to alterations) 

 
 

Edition:  Publication date:  Edition:  Publication date: 
 
 

1  4 January   21  28 June 
2  11 January   22  12 July 
3  18 January   23  19 July 
4  25 January   24  26 July 
5  1 February   25  2 August 
6  8 February   26  9 August 
7  15 February   27  16 August 
8  22 February   28  23 August 
9  1 March    29  30 August 
10  8 March    30  6 September 
11  15 March   31  13 September 
12  22 March   32  20 September 
13  29 March   33  28 September 
14  5 April    34  4 October 
15  12 April    35  11 October 
16  19 April    36  18 October 
17  3 May    37  1 November 
18  17 May    38  15 November 
19  31 May    39  29 November 
20  14 June    40  13 December 



 
 

PRICES OF THE NEWSLETTER TRED 2010  
 
 
example  conditions prices per placement 
 
 
 
 
 
Advertisement: - guideline picture size: € 270,- (excl. clickthrough) 
    500 x 150 pixels € 320,- (incl. clickthrough) 
 
 
 
 
 
 
 
Advertisement with text: - guideline picture size: € 305,- (excl. clickthrough) 
    500 x 150 pixels € 345,- (incl. clickthrough) 
 - max. of 500 signs  
   (incl. space) 
 
 
 
 
 
 
 
 
 
Picture of collection with text: - guideline picture size: € 270,- 
    400 x 200 pixels 
 - max. of 500 signs  
   (incl. space) 
 - placement restrictions: 
     - no contact information 
     - no clicktrough 
     - no logo’s 

 
 

 
Animation: 
An animated advertisement helps your 
advertisement to stand out. Our studio 
produces animated advertisements by 
using several photoshots. Please ask us 
for a tailor made offer. 
 
Forwarding your advertising 
materials: 
Material that reaches Blauw Media 
Uitgeverij BV by no later than 12.00 noon 
on Monday, can be processed the same 
day. Material should be delivered 
digitally. Price indication for converting 
material into a digital format is € 135,- 
per transaction. Pictures should be 
delivered as a JPEG, EPS or TIFF file. 
Possible text should be delivered 
separately as a Word or TXT document. 
 
Prices for other transactions and formats 
are available on request. 
 
Placements occurs after payment of the 
invoice. Multiple transactions published 
in several newsletters will be invoiced 
collectively. 
 
* (Tariffs are valid for all reservations 
 made before the end of October 2010) 
 
** (all prices excl. 19% VAT) 


